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Summary Financials
P&L (in mil. €) 2005 2006 2007 E 2008 E
Turnover 189.45 243.72 290.60 322.26
GrossProfit 57.25 67.33 79.42 89.94
OPEX 31.79 37.41 40.87 45.29
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KEY INVESTMENT POINTS

» Alumil Group has beaome one of the most important playersin

the Balkan market of auminium extruders and leader in the
Greek market. Alumil has managed to build a strong brand
namein aluminium extrusion products with uses mostly in
construction and related industries. The mgjority of Group’s
turnover derives from processed profil es for architectural

systems and industrial components.

» Alumil is seking to expand internationally, utilizing

oppatuniti es from the markets of S-E Europe. In addition, the
Group proceels with new commercia agreements enhancing
its distribution network in new as well as existing European,
Midde East and U.S. regions and industries.

» Future sales growth will mostly derive from international

operations while domesticdly, spedal profiles, paycarbonate

filmsand j-bonds will improve profitability margins.

» Acoording to aur estimations for the period 20072011,

turnover will post an annual growth of 11.22%, while EBITDA
margin will fluctuate dose to the level of 15.2% and net

income will increase on an annual average rate of 15.85%.

» By applying our forecastsfor the mming 5yearsin the

DCF model, we derive a fair priceof €7.03 per share,
implying an outperfor m rating. Our time horizon for this

rating is approximately 12 months.
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INVESTMENT CASE

Alumil i samong the top 3aluminum extrusion and profile production European
groups establishing production sites, large sales networks and warehouses for
products targeting architectural & industrial use, shipbuil ding and transportation.
The Group hdds about 30% sharein the Greek (No 1 in Greecesince 2000) and
about 35% in the Rumanian (through the subsidiary Alumil Rom) architectural
profile market. It participates, retaining the management in 26 subsidiaries, 20 of
which are spread throughou Europe, Africa and the Midd e East, and provides
more than 100,000a uminum profil estons per yea. The Grouphas so far
completed a strong investment program (period 2M1-2006) of €166 million and
is planning to invest ancther €106 million on a group basis in the next 5-yeasto
retain its dominance and expandin new countries and targeted industries. Below
we will analyze the most important factors that will affect the Company’s growth

in the mming yeas.

& Domestic L eader ship

The Group’'s drategy in the domestic market isto retain its leadership and

gradually increase its market share. So far, Alumil’ s domestic sales were closely

related to construction activity. Even though damestic construction activity

posted a dedine in volume during the fiscal 2006,compared to the fiscal 2005,

the prospects for aluminum consumption in Greece are optimistic. Today,

oppatunities for the Group arise from value alded products with usesin:

1. Thecommercial malls and shopping center construction, with architects
showing a preferencein aluminum profile products;

2. Building refurbishment, with the potential replacement of architectural parts
for high quality aluminum profiles (the trend for aluminum to replace
materials such as woodand platic, utili zing paycarbonate films and j-
bond);

3. Spedal profiles, new complementary products & accessories (solar
protedion, energy saving systems, etc.);

4. Automation Systems (doors) and elevators.
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The Group povides high quality solutions for the above mentioned product
caegories, continuously seeking technological improvements. For the fiscal
2007, daonestic sales are expeded to represent about 40% of total groupturnover
from 41% last yea (+16.3% y-0-y growth), while at the end of fiscd 2011,about
34% of total, growing on a CAGRq-2011 Of 7.13%.

& |nternational Expansion

Future growth for the Group will mostly derive from international expansion and
high value-added products. The Group’ sinternational sales account for about
5%% of total, with activitiesin more than 45countries (from abou 55% at end
2005and 40% at end 2004). The Group is exploiting oppatunities from new
commercia agreanents enhancing its distribution network. In addition, Alumil
will provide specialized services with focus on large projects, where operating

margins appea more dtradive.

Sales cover mostly S-E Europe, where the construction sector is st to deliver
solid growth in the mming yeas. Alumil has aready set astrong sales network,
which plans to reinforce by expanding storage spaces and improving logisticsin
order to support the market’ s high growth. Today, the Groupis targeting to
strengthen its market sharein S-E Europe (Alumil i s considered to be one of the
leadersin the Balkans and aher S-E European courtries).

The Group hes also expanded operations in the Gulf Area whereit has recently
established a new subsidiary, Alumil Gulf (during 1Q 2007, in order to ogtimize
sales management in the wider area. Group products are now housed in the
ascending Ras Al Khayman emiratein a 1,500m? warehouse facility, to
minimize delivery time and improve services. Salesin the wider Gulf Area ae

expected to surpass€ 13.5 million based on signed contracts.

In addition, the Groupis enforcing its presencein the Bladk SeaArea ad in

Russa, where monstruction adivity is also expected to present strong growth.
Under this drategy, Alumil signed during June 2007, a contract with the Russian
manufadurer «K Construction Ltd», regarding the cnstruction of forty seven
(47) gas gationsfor the Rusdan adil and gas distributor company «BP-TNK »,
throughout Russia. The mntract relates to exclusively supdy aluminum

architecural profile systems.
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In West-European countries, the Groupwill target the promotion of new

products, for industrial applications, automotive and photovoltaic systems,
seeking to grab alight market share at the beginning and test the potential for
more dynamic expansion in the future. The strategy of the Groupisto increase
branded architectural profiles production, through additional partnerships with

world-classindustries and design hauses.

The Groupisaso penetrating into the U.S. market settling initial y warehouse

network facilitiesin New Y ork and Pennsylvania area

Turnover Breakdown by Region

(in€,000) 2011 E
Greece 4490% 41.00% 4000% 3800% 3700% 3500%  3400%
TheBakans 3025% 3350% 3400% 3500% 3600% 3650%  37.00%
W. Europe 1160% 1150% 1050% 1000% 1000% 1000%  9.00%
Cyprus 150%  150%  1.30%  1.00% 0.80%  0.80%  0.80%
C-E. Europe 890%  9.60%  1140% 1220% 1260% 1260% 1360%
Africa& M. East 225%  240%  220%  320%  3.00% = 450%  5.00%
U.SA. 060%  050%  060%  060%  0.60%  0.60%  0.60%

Total Turnover 189,445 243,721 360,960 388,181 414,785

Source Higoric Daa& VRS Rgedions

< Alumil Rom

The Romanian subsidiary Alumil Rom Industry (Alumil holds 55.%%6 equity
stake & of December 31 2007) isthe leader of the Romanian market of
auminum profiles (holds around %% of the total market value). Alumil Rom’s
main adivitiesin Romania ae processing and selling o aluminum profile
systems with usesin construction activities. In addition, it provides compasite
panels, sun-protection systems and accessories for aluminum profiles. Alumil
Rom entered the PV C market providing products of lower value (~ 10.0% -
15.0%) and lower profitability margin compared to aluminum profiles. Thistype
of products appearsto have the highest demand in the Romanian market.
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The subsidiary was listed on the Bucharest Stock Exchange in April 2007
(Symbds: Bloomberg: ALU RO, BSE: ALU), with its current capitalization
ranging in the region d € 55-60 milli on. The prospects of the Romanian market
appear extremely attradive with construction activity showing strong growth,
while the cmpany exports alight percent in Moldova. The opportunity for the
subsidiary derives nat only from the expected growth of the construction activity
in the ountry, but also from the potential replacement of the PV C profiles that
currently dominate the market towards aluminum. In that case, the company
would consolidate its market position, with afavourable impad on future
financial results. For the fiscd 2007, we expect approximately € 31 million sales
from around€ 26.6 million during the fiscal 2006, with net profit accounting for
more than € 4.2 million from around € 3.8 million during the fiscal 2006
(consolidated basis).

& Strong & Innovative Industrial Product Portfolio

Below we analyze our expectations for each main product category.

Processed Profiles

The majority of Group’sturnover derives from processed profiles for
architedural systems andindustrial comporents. At end 2006 ,processed profiles
(excluding specia profiles and industrial profiles) represented 42.9% of total
Groupturnover, with the majority production accounting for architectural
systems. This product category is expected to represent abou 37.26% of total
turnover at the end of the fisca 2011,growing on a CAGR,0-2011 Of 8.14%. The
growth will mostly derive from exports (on bdh product categories), utilizing the
robust construction activity of S-E Europe, while for the domestic market we

expect alight increase from current volume levels.

Architectural Systems. The leading product groupfor Alumil isthe
architedural systemsfor all architectural applications, such as doors,
windows, facades (curtain-walling), atriums, office partitions etc. Alumil
is distributing products through an exclusive network of about 120
representatives covering the entire domestic market. Alumil Groupisthe
market leader in Greece holding about 30% market share. The Group’s
target isto maintain its leadership damestically, both in sales and quality

isaues, focusing oninnovation and customer satisfaction. However,
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growth in this product category for the Groupwill derive from expansion
in South-East Europe via both production and commercia activities, as
well asin Central - Western Europe, Middle East and U.S.A. via

commercia activities.

Industrial Components: Alumil excelsin the manufadure and export of
aluminum extrusions for industrial profiles that represent approximately
21% of total groupturnover and account for exportsto Central and
Western European countries. Many features of aluminum profiles make
extruded productsideal for awide variety of applicaions, creating
significant opportunities for Alumil to capture. The Groupis currently
diversifying its product range seeking to exploit opportunitiesin the
automobile industry, entering at the same time into new areas where

aluminum parts represent important portion d final product.

Spedal Aluminum Profiles

Spedal aluminum profiles derive from the further processof auminum profiles,
providing added value to final products through thermal and sound isolation
propertiesin extreme andtions, diminishing the negative dfeds of sound and
hea through the duminum window frame from the inside or outside of the
building envelopes. This product category contributes approximately 17%-1%%
to total turnover andrefersto architectural systems. Spedal profiles sdesare
expected to represent about 25% of total turnover at the end of the fiscd 2011,
growing on a CAGR,g062011 Of 195%. Once more, the growth is attributed to the
international expansion of the Group,although demand for this kind of products

remains strong in the domestic market.

Polycar bonate Sheets

The Groupis exploiting opportunities in Polycarbonate Sheets, products that
replacethe use of glassin the mnstruction d covering sheets, solar protection
roofs, atriums, kiosks, greenhouses, etc. The demand for this product category is
continuausly expanding, sincethis product provides significant benefits (almost
unbreakable, heat and naseinsulated, with long lifetime). For the fiscal 2007,
polycarbonate product sales are expected to reach € 5.0 million, while total
cgpacity of current production lineis estimated at € 12 million. We expect
polycarbonate product salesto read € 8 million in 2011, representing about 2%

of total Group turnover.
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Composite Panels

The Group hes arealy invested in the production of aluminum compaosite panels
(namely J-Bond) with applicaionsin buildings outer-wall s, curtain walls,
redecoration of old buldings outer-wall s, balconies, installation wnits, indoor
partitions, inner-wall decorating panels, roof panels, celings, advertisement
signbaeards, etc. The aluminum composite panel products have low penetrationin
Greece, creating afavourable environment for potential growth. For the fiscd
2007,we expect composite panels to add about € 3.5 million to Alumil Group’s
turnover, representing about 1.2% of total Groupturnover. Cumulative aanual
growth rate for the next 5-yea periodis estimated at 10.0%.

“ Recant Agreement —Large Projed

Alumil signed a strategic agreement with the world leading manufadurer of
greenhouses, garden centers, hobly tunnels and warehousesin Europe, Richel
Serres de France (presencein 80countries, it isranked 1st in Europe and 2rd
worldwide in manufacturing geenhouwses with aluminum framework). Alumil
will supply aluminum products to the French Group. Initial contrads between the

two parts overcome € 2.5 million for 2007, having clear upward trends.

In addition, the Groupsigned another strategic agreement with the world leading
sted Group Arcdormittal. Alumil commercia network now supgies
Arcdormittal network with aluminum extrusion products. Initial agreaments
reach € 1.5 million approximately; this volume is expected to present clear

upward trends as well.

Group s large projects (provides architectural profile solutions) among many
others are the Acropolis Museum in Athens, the Rixos Premium Hotel in Turkey
(The second 7-Star-Hotel in the world), the Zara Shopping Mall in Amman /
Jordan, the Mercedes Benz Company officesin Barcelona and the Showroom in
Bahrain, the German University of Cairo, the Bulgarian Hotel Kempinski Resort
andvillasin Durrat Al Bahrain.
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Group Historic & Projeded Turnover Breakdown

2005 2006 2007 E 2008 E 2009 E 2010 E 2011 E
Proces=d Profiles 89,524 104522 123937 133506 143822 149102 154557

% of Total Turnover 47.3% 42.9% 42.6% 41.4% 39.8% 384% 37.3%

y-0-y growth 16.8% 18.6% 7.7% 7.7% 3.7% 3.7%

Spedal Profiles 35,824 42,557 55,636 65,671 79,168 91,563 103616

% of Total Turnover 18.9% 17.5% 19.1% 20.4% 21.9% 23.6% 25.0%

y-o0-y growth 18.8% 30.7% 18.0% 20.6% 15.7% 13.2%

Polycarbonate Sheds 3411 4,792 5,000 5,785 6,700 7,375 8,010
% of Total Turnover 1.8% 2.0% 1.7% 1.8% 1.9% 1.9% 1.9%
y-0-y growth 40.5% 4.3% 157% 15.8% 10.1% 8.6%

J-Bond 862 3,163 3,480 3,828 4,210 4,631 5,095
% of Total Turnover 0.5% 1.3% 1.2% 1.2% 1.2% 1.2% 1.2%

y-o0-y growth 10.0% 10.0% 10.0% 10.0% 10.0%

Industrial Profiles 36,839 51,128 62,890 69,168 77,979 81,251 85,669
% of Total Turnover 19.4% 21.0% 21.6% 21.5% 21.6% 20.9% 20.7%
y-0-y growth 38.8% 23.0% 10.0% 12.7% 4.2% 5.4%

Automations 7,656 8,361 11,914 14,535 16,861 19,390 21,298
% of Total Turnover 4.0% 3.4% 4.1% 4.5% 4.7% 5.0% 5.1%
y-o0-y growth 9.2% 42.5% 22.0% 16.0% 15.0% 9.8%

Commercial Activities 14,553 22,833 24,739 26,471 28,589 30,876 32,346
% of Total Turnover 7.7% 9.4% 8.5% 8.2% 7.9% 8.0% 7.8%
y-o0-y growth 56.9% 8.3% 7.0% 8.0% 8.0% 4.8%

Other / Services 776 6,365 3,000 3,300 3,630 3,993 4,192
% of Total Turnover 0.4% 2.6% 1.0% 1.0% 1.0% 1.0% 1.0%
y-o0-y growth 720.6% -52.9% 10.0% 10.0% 10.0% 5.0%

Total Group Turnover 189445 243721 290597 322264 360960 388181 414785

growth 28.65% 19.23% 10.90% 12.01% 7.54% 6.85%
Source: Company Data& VRS Rojedtions
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VALUATION & SENSITIVITY ANALYSIS

Based on our forecats for the next 5-yeas (expli cit period) and the long-term
assumptions (terminal value), the gplicaion of the discounted freecash flow
methoddogy leadsto afair priceof € 7.03 for the stock (total value of € 154.8
milli on) which implies an ouperform rating. Thefair price asumesaP/E ratio of
12.95xfor thefiscd 2008and 11.37xor the fiscd 2009.

L-Term
Asaumptions

ASSUMPTIONS
Growth Rate (Sales) 19.2% 10.9% 12.0% 7.5% 6.9% 1.5%
EBIT Margin 9.7% 10.6% 10.8% 10.6% 10.3% 10.4%
Tax Rate 25.0% 25.0% 25.0% 25.0% 25.0% 25.0%
Working Capital (% of sales) 8.5% 4.4% 4.6% 3.0% 2.8% 2.0%
Capex (% of sales) 6.2% 5.1% 5.3% 6.4% 6.0% 5.0%
Cost of Capital 7.2% 7.3% 7.3% 7.4% 7.5% 7.9%
Depreciation (% of sales) 5.2% 5.0% 4.8% 4.8% 4.9% 5.0%
CASH FLOW STATEMENT
Turnover 290,597 322,264 360,960 383,181 414,785 421,006
EBIT 28,292 34,057 38,926 41,013 42,719 43785
Less: Adjusted Tax 4,336 5,717 6,873 7,403 7,888 8,085
Adjusted Operating Profit 23,955 28,340 32,053 33611 34,831 35,700
Plus: Depreciation 15174 15,979 17,213 18,693 20,338 21,050
Operating Cash Flow 39,129 44,319 49,265 52,304 55,169 56,750
Less: Change in Working Capital 24,565 14,335 16,493 11,530 11,720 8,420
Less: Capex 19,000 17,500 20,000 25,000 25,000 21,050
Cash Flow to the Firm (FCFF) -4,436 12,484 12,773 15774 18,449 27,280
Discount Factor 0.93 0.87 0.81 0.75 0.70 0.68
Present Value of Cash Flows -4,139 10,853 10,335 11,861 12,869
Accumulated Present Value -4,139 6,714 17,048 28,909 41,778
Residual Vaue 428,418
Present Value of Residual Value 293,369
Enterprise Value 335,147 Risk FreeRate 5.0%
% Residual Value of Total 87.53% Beta Fador 11
Less: Net Debt 165,684 Market risk Premium 5.0%
Minorities 14,647 Cost of Equity 10.5%

Debt / Debt + Equity 45.0%
Valueof firm (in € ,000) 154,816 Cost of Debt 6.2%
Outstanding # d shares (000) 22,016 Tax Rate 25.0%
Valueat share n€) 703

Source: VRS Estimates

We have goplied the foll owing major asaumptionsin ou model:
+  Weighted average st of capital at 7.9%, affeded by bath the cost of
equity andthe aost of debt (debt = 45% of total capita employed);
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«  Wehave estimated sustained growth in al adivities during the eplicit
period andinfinity sales growth of 1.5%;
« Infinite EBIT margin of 10.40%.

Theredization d the dorementioned growth and val uation scenarios requires the
Company to:

« Retain current levels of domestic market share;

«  Expand and strengthen operationsinternationaly;

«  Enforcethe sales of value added productsin order to sustain current operating

margins,

+ Maintain operating expenses close to ou estimates.
Applying a sensitivity analysis to the ébove DCF model, based ondifferent
growth rates and different levels for weighted average st of capital (WACC),

we end upwith the foll owing table:

WACC
5.9% 6.9% 7.9% 8.9% 9.9%
050% | 9.36 7.53 511 3.29 1.89
T 100% | 1275 8.78 6.00 3.95 2.39
% 150% | 1504 1027 7.03 470 2.9
T 200 | 1792 1206 8.24 5.56 3.59
250% | 2165 1426 9.67 6.56 432

Source: VRS Estimates.

Stock DATA & VALUATION RATIOS

(Data as of 17/01/2008) 2006 2007E 2008E 2009E
Price(in €) €3.80

Shares Outstanding (,000) 22,016

Market Capitalization (in € ,000) 83,662

EPS(in €) 0.34 0.43 0.54 0.62
Book Vaue/ Share (x) 5.4 5.9 6.3 6.7
EV (in € mn) 239,593 249,345 252,754 258,140
P/E (at.& m.i.) 11.15x 8.80x 7.00x 6.14x
P/IBV 0.70x 0.64x 0.60x 0.56x
EV/EBITDA 6.47x 5.74x 5.05x 4.60x
EV/Sales 0.98x 0.86x 0.78x 0.72x

2010E 2011E
0.67 0.71
7.2 7.7
261,451 262,646
5.69x 5.34x
0.53x 0.49x
4.38x 4.17x
0.67x 0.63x

Source: Company Financials & VRS Projections
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CORPORATE PROFILE

Alumil, established in 1988 is the leading aluminum extruder in Greeceincluded
8 timesin GrowthPlus Europe's Top 500for its contribution to the European
eoonamy. The Group povides:
» Integrated aluminum profil e systems, certified from world known
institutes,
e Indwstria profil esfor automotive industry, saili ng industry,
trangportations, etc.

Additiondlly, the Group poduces and provides:
o State-of-the-art automation systems;
* Interiors;
» Solar protection systems (trading);

e Plagtic products & accessories.

The Groupalso produces, imports and trades !f designed accesoriesfor
aluminum systems (providing integrated technicd support), produces and trades
fine duminum products and automation systems designed for spedfic gopli cations,
homogenized aluminum rods (bil lets), polycarborete sheds and composite panels,
namely J-Bond.Most products are designed, developed andtested by itsR&D
department. The Grouptargets leading pasitionsin attractive market sedors, where
sustainable growth can be atieved.

Sites and warehouses are spread in Kil kis, Xanthi, Komotini (Greecs);
internationaly in Romania, Bulgaria, Serbia, Bosnia and Albania, covering
600,000m2 o land and 220,000m2 o industrial establishments. The extrusion
cgpadty will acount for 102,000tonsin’07 with thermal powder coating cgpadty
of 57,500tons. 2000.

Alumil i ntegrates all phases of the production process, from the design ideaof
matrices, from bill et over extrusion to surface treatment for the @ating, insulation,
padkaging and transport. The Group hes manufaduring operationsin Greece

utili zing maximum plant production, reinforced by strong investment incentives for
its produwction danesticdly. Further processng and painting of aluminum profiles

take placein Greece awell asin Eastern Europe, where labor cost is sgnificantly

12
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lower, providing at the same time better serviceto local customers. The
commercial expansion of Alumil i nvolves enhancing its distribution retwork,

setting up storage fadlities abroad and engaging in strong promotional adivities.

Alumil Group Production Capacity (as of Decaenber 2009

(in tons) Foundry Extrusion Powder Coating

2005 2006 2007 E 2005 2006 2007 E 2005 2006 2007 E
Kilkis 23,000 23,000 23,000 46,000 46,000 46,000 24,000 24,000 24,000
Komotini 12,000 12,000 13,000
Xanthi 8,000 8,000 20,000 6,000 6,000 6,000
Bulgaria 6,000 6,000 6,000
Romania 6,000 6,000 6,000
Serbia 8,000 8,000 8,000 8,000 8,000 8,000
Albania 6,000 6,000 7,000 6,000 6,000 6,000
Bosnia 5,000 5,000 6,000 6,000 8,000 1,500 1,500 1,500

28,000 28,000 28,000 86,000 86,000 102,000 49,500

Sales Network: In small and medium-sized urban centers, Alumil usually
cooperates with ore or two cli ents (representatives), who sell to end-users (mainly
fabricators or engineas and construction agencies), while in large urban centers
(Athens, Thessalonica), it uses more than ore representative for different, non
competitive aeas. In thisway, by not selli ng its products diredly to the end-client
(aluminum fabricators overpass5,500in Greecé, the Company has siccealed in
adhieving eaconomies of scdein transportation expenses and better monitoring the
collection d debtor and checks recavables, sincethe number of itsdired clientsis

significantly limited.

Production Process Aluminum profil es are produced through aluminum
extrusion. The extrusion processaims to form aluminum rodsin the desired shapes.
In particular, hanogenized rods "raw materia” for Alumil, 6', 7' and 8' (inches)
diameter, that is, 152mm, 178 mm & 203 mm), pre-heated at 400500 oC, enter
into appropriate matrices with high presauresto produce profiles. The
acomplishment of the desired technicd characteristics of the produced profiles
(withou malformations, distresses, etc.) depends, to agred extent, onthe quality
of the matrices and their continuows maintenance Completion o thisfirst part,
signals the next production stage: profiles processing (to take onfinal shape).
Initidly, they are codled using water or air, they are then strained and cut to the
desired length, and artificial ageingin spedal furnaces foll ows. Finaly, depending

13
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onthe desired technicd charaderistics, profil es are subjeded to various further
processng, such as powder coating, sublimination and anodzing techniques,
covering with spedal protection and insulating materials, or in case of nofurther
process they smply enter the next step. Padkaging foll ows, with spedal attention
to avoid pcssble medhanicd distresses. Scrap produced istransferred to Alumil

foundy, where the dore-mentioned processis repeaed.

Subsidiaries: The Groupconsists of 26 subsidiariesin Greece ad abroad, which
are ather production sites or commercial companies with distribution centers.

Alumil i sthe major or unique sharehdder of those cmpanies.

ALUMIL’SHOLDINGSIN SUBSIDIARIES, ASAT 31/03/2007

SUBSIDIARIES COUNTRY ALUMIL STAKE
ALUKOM SA. GREECE 85.86%
ALUNEF SA. GREECE 99.44%
ALUSIS SA. GREECE 51%
ALUFIL SA. GREECE 99.98%
G.A. PLASTICS SA GREECE 50.00%
METRON AUTOMATIONS GREECE 66%
ALUMIL EGYPT FOR ALUMINUM EGYPT 98%
ALUMIL EGYPT ACCESSORIES EGYPT 9%
ALUMIL ALBANIA ALBANIA 96.90%
ALUMIL BULGARIA BULGARIA 99.87%
ALUMIL VARNA SR.L. BULGARIA 71%
ALUMIL FRANCE SA.S. FRANCE 97%
ALUMIL DEUTZ GERMANY 100%
ALUMIL ITALY IN LIQUIDATION ITALY 100%
ALUMIL MILONAS CYPRUS CYPRUS 100%
ALUMIL CY LTD CYPRUS 97%
ALUMIL MOLDAVIA MOLDAVIA 70%
ALUMIL HUNGARY K.F.T. HUNGARY 100%
ALUMIL UKRANIA UKRAINE 90%
ALUMIL POLSKA SRL.L. POLAND 51%
ALUMIL ROM INDUSTRY S.A. ROMANIA 55.900%
ALUMIL YU INDUSTRY SERBIA 99.96%
ALUMIL SRB SERBIA 45%
ALUMIL COATING SR.B SERBIA 99.97%
ALUMIL SKOPJE FYROM 99.8%%
ALUMIL GULFE UNITED ARAB EMIRATES 99.00%

Source: Alumil Data
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THE SECTOR IN GREECE

The sector isclosdly linked with the growth paentia of construction adivity
(construction activity consumes about 70% of total aluminum profil e productsin
Greecg. For the coming years, we exped a 3%-5% increase in aluminum extrusion
sedor affeded by the light though stable increase in the construction adivity due
to:

1. The progressof the pulic projedsthat are estimated at € 4.2 bn;

2. Theincrease of the private construction adivity;

3. The expansion d red estate cmpaniesin Greece ad the patential investments
in tourism and aher forms of red edtate projects;

4. The expanson d the Greek construction companiesin S-E Europe.

The prospects appear extremely attradive in S-E Europe where mnstruction
adivity experiences strong growth implying an oppatunity for Greek exporting
companies. We shoud mention that for the fiscd 2006, donestic duminum
volume salesreatded 365000tons (intotal, i.e. extrusionand aher aluminum
products) from 350,000tonsin the fiscd 2005,with domestic consumption
acourting for 135,000tons, and the remaining referring to exports. With regard to
raw materia pricing, the expedations refer to a decrease of auminum prices
during the fiscd 2007 deto higher supdy by China. Thistrendwill affea

pasitively profit margins of the extruding companies like Alumil .

Héelenic Aluminum Extruson Sedor (in€ million)

2009 189.3
02006 @2005

548
150

100

99.5
56.2
50 42 392
04 . . . .

2
. 283
0 11 241216 216 B4g,
ALUMIL ETEM ALCO ELVIAL EXALCO  ALUKOM  ALUNEF ~ ALUMINCO  DORAL EUROPA
(subsid.) (subsid.) PROFIL
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Risk FACTORS

Below, we highlight some of Alumil’s major risks with regard to its future
businessdevel opment:

e Competition in the broader market of aluminum profile products;
»  Competition from alternative solutions deriving from the plastic sector;

» Unpredictable price fluctuationsin raw materials. Final product prices
and profitability margins depend directly onthe fluctuation o
international aluminum prices,

» Exchange raterisk due to its internationalization;
» Dependenceonthe evolution d construction activities,

» Sensitive to the regiona politics (East Europe, Balkans, Middle East),
which have been historically volatile.
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P& L FORECASTS

For the period 20062011, Alumil’ sturnover is expeded to increase by
approximately 11.22%6 on average anwelly reading € 414.79 mn in fiscal 2011
from € 243.72 mn in fiscal 2006 mostly attributed to the international expansion

andthe promation d spedd processed profiles.

Grossprafit margin will fluctuateintheregion d 27-28 % during the aming 5

yeas (from 27.63% during the fiscd 2006and 30.2%6 during 2005 mostly dueto

presaures on pricing and Hgh competiti on. The grossprofit will be dfeded:
Positively by:
1. Increased productivity, due mainly to synergies and eff iciencies that
arrive from higher production cgpaaty;
2. Fully utili zation d the new production and storage fadliti es; currently,
the cgpadty utili zation stands at about 65%;
3. Higher stake of value added new products to total turnover;
4. Most products are at a growth stage in S-E Europe.
Negatively by:
5. Potentia higher cost of raw material that will not be fully absorbed by
final prices;
6. The patentid increase of personnel andthird party fee expenseswill be
higher compared to turnover growth;

7. Most products are a a mature stage domesticdly.

EBITDA margin acournted for approximately 16.28% at the end o the fiscal
2005and 15.16% at the end of thefiscd 2006, paitively affeaed by the
attachment of investment grantsto the other income acourt. Thiseffect is
expeded to take placein the next 5-yea period aswell. EBITDA margin for the
Groupwill rangeinthe aeaof 15.5% growing ona CAGRxp0s.2011 0f 11.23%,
affeded:
Positively by:

a Strong turnover growth;

b. Lower paceof administrative expenses growth compared to turnover

(CAGR2006-20110f 10.5206).
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c. Lower paceof distribution expenses growth compared to turnover

growth (CAGR200s-2011 Of 7.54% mostly attributed to higher advertising

spending that will represent about 0.5% of total Groupturnover, and

strong transportation costs that will represent approximately 1.35% of

total turnover);

Negatively by:

a Thedeaease of other income, compared to the levels of the fiscal

2006affeded by the deaease of investment grantsthat is attached in

other income acourt over the time; excluding other income, the
EBITDA margin could beimproved by approximately 150 kasis

points.

Historic & Projected P& L Financial Ratios

Profit Margins

GrossMargin 30.22%
EBITDA Margin 16.28%
EBIT Margin 9.44%
Pre-tax Profit Margin 5.57%
Net Profit Margin 2.26%
Cost of saleson sales 69.78%

Administrative st on sales 6.10%
Distribution cost on sales 10.20%

27.63%
15.20%
9.14%
6.04%
3.08%

72.37%
5.73%
9.32%

27.33%
14.96%
9.74%
5.97%
3.27%

72.67%
5.67%
8.09%

2791%

15.53%

10.57%
7.10%
3.71%

72.0%
5.74%
8.00%

27.83%
15.55%
10.78%
7.62%
3.77%

72.17%
5.62%
7.83%

27.83%

15.38%

10.57%
7.63%
3.79%

7217%
5.64%
7.85%

2011 E

27.70%
15.20%
10.30%
7.61%
3.78%

72.30%
5.56%
7.88%

Source: Company Data& VRS Rojections
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BALANCE SHEET FORECASTS

The Group completed an investment program for the period 20002006 ¢ more
than € 166 million and is currently seeking to increase the utilization d the new
fadlities. For the next 5-year period (2007%2011), the Groupis planning to invest
another € 106 million (approximately € 20-25 milli on/ yea) for the further
expansion and renovation d buil dings, madinery and transportation vehicles. The

alocation d capita expenditures will be:

% of Total T(()itr?lel?gggg)se
Intangible Assts 3.27% 3,480
Buildings& Tednical Works 23.91% 25,465
Machinery & Medanical Ingallation 61.82% 65,840
Transportation Equipment 3.00% 3,195
Furniture 8.00% 8,520

Total Capex 106,500

With regard to current assets for the Group,inventory turnover ratio is expected to
settle & 140 days (avg.) from fiscd 2007and on,from 147 (avg.) during 2006.
Debtor’ sturnover ratio is expeded to increase and range aound 150 dys (avg.)

from 147 (avg.) during 2006, while aeditor’ sturnover ratio will settle at
approximately 90 days.

For the fiscal 2007,Groug stotal bank debt is expected to read € 172 million,
from€ 165 million during the fiscal 2006 in order to finance investments and cover
working capital needs. In October 2007,the Groupsigned a 7-yea debenture loan
of € 80 million.

In the omming yeas, total bank debt is expeded to dightly increase to about € 182
milli onfollowing Group s grong investment program and working capital needs.
According to the @ove asaumption, the ‘ bank debt / equity’ ratio will gradually
dedineto 1.07x duing the fiscd 2011from 1.39x duing the fiscd 2006.
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Historic & Projeded Financial Ratios

Activity
Stock Days
Debtors Days
Creditors Days
Operating Cycle
Cash Cycle
Total Debt/ Total Equity
Bank Loang/ Total Equity
Interest Coverage

Bank Debt / EBITDA

Liquidity
Current Ratio

Quick Ratio - Acid Ratio

218
162
106
380

274

221

151

3.63

5.46

0.73

041

2006

147
147
87
294
208

2.10

1.39

3.55

4.46

0.76
0.48

2007 E

140
150
82
290
208

2.06

132

3.72

3.96

0.82

0.51

2008 E

140
150
84
290
206

1.99

125

4.25

3.46

0.86

0.54

2009 E

140
150
87
290
203

194

1.19

4.66

3.15

0.91

0.57

2010 E

140
150
89
290

201

187

114

4.96

3.01

0.95

0.58

2011 E

140

150
90
290
200

179

1.07

5.33

2.89

0.99
0.61

Source Company Data& VRS Rojettions
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Historic & Projected Profit & LossAccount

(in € ,000)
Turnover 189,445 243,721 290,597 322,264 360,960 383,181 414,785
y-0-y change % 5.43% 28.65% 19.23% 10.90% 12.01% 7.54% 6.85%
Cost of Sales 132,191 176,391 211,180 232,323 260,488 280,156 299,895
9% of turnover 69.78% 72.37% 72.67% 72.09% 72.17% 72.17% 72.30%
y-0-y change%  442% 33.44% 19.72% 10.01% 12.12% 7.55% 7.05%
Other Income/ Expense 5,372 7,123 4,915 5,385 5,297 5,212 5,125
Operating Expenses 31,787 37,412 40,865 45,290 49,631 53531 56,958
% of turnover 16.78% 15.35% 14.06% 14.05% 13.75% 13.79% 13.73%
y-0-y change % 14.53% 17.69% 9.23% 10.83% 9.59% 7.86% 6.40%
EBITDA 30,840 37,041 43,466 50,036 56,138 59,706 63,057
EBITDA Margin 16.28% 15.20% 14.96% 15.53% 15.55% 15.38% 15.20%
y-0-y change % -2.88% 20.11% 17.35% 15.12% 12.20% 6.36% 5.61%
Depredation 12,957 14,772 15174 15,979 17,213 18,693 20,338
9% of turnover 6.84% 6.06% 5.22% 4.96% 4.77% 4.82% 4.90%
EBIT 17,883 22,269 28292 34,057 38,926 41,013 42,719
9% of turnover 9.44% 9.14% 9.74% 10.57% 10.78% 10.57% 10.30%
y-0-y change % -17.98% 24.53% 27.04% 20.38% 14.30% 5.36% 4.16%
Net Financial Results -8,206 -10,022 -11,446 -11,489 -11,734 -11,703 -11,466
Exchange Rate Differences 880 2,468 500 300 300 300 300
Net Results Before Taxes 10,557 14,715 17,346 22,868 27,492 29,610 31,553
EBT Margin 5.57% 6.04% 5.97% 7.10% 7.62% 7.63% 7.61%
y-0-y change%  -3160% 39.39% 17.87% 31.84% 20.22% 7.70% 6.56%
Income Tax 4,150 4,488 4,336 5,717 6,873 7,403 7,888
Effedive Tax Rate 39.31% 30.50% 25.00% 25.00% 25.00% 25.00% 25.00%
Net Results After Taxes 6,407 10,228 13,009 17,151 20,619 22,208 23,665
EAT Margin 3.38% 4.20% 4.48% 5.32% 5.71% 5.72% 5.71%
y-0-y change % -52.37% 59.62% 27.20% 31.84% 20.22% 7.70% 6.56%
Proportion of Minority rights 2,131 2,722 3,500 5,200 7,000 7,500 8,000

Net Margin 2.26% 3.08% 3.27% 3.71% 3.77%

y-oy change %  -6303% 75.49% 26.70% 25.68% 13.96%

Source: Company Financials & VRS Rojections
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Historic & Projected Balance Shed

(in € ,000)
Assts
Net Intangible Assts 1,990 1,672 1,839 1,573 1,297 1,070 730
Net Tangible Assts 184,948 187,708 190,522 191,309 193,373 199,907 204,908
Other L-term assts 1,487 1,920 1,772 1,690 1,612 1,538 1,467
Total Non-Current Assts 188,425 191,301 194,133 194,572 196,282 202,515 207,106
% Total Assts 51.34% 50.08% 47.03% 45.00% 42.77% 41.8% 40.85%
Inventories 79,069 70,928 81,001 89,110 99,913 107,457 115,028
Trade Receivables 83,945 98,382 119,423 132,437 148,340 159,527 170,459
Other Receavables 7,481 12,123 11,942 12,361 11,867 11,699 11,364
Cash in bank and at hand 8,064 9,236 6,316 3,908 2,522 2,211 3,015
Total Curr ent Assets 178,559 190,668 218,683 237,816 262,642 280,893 299,867

% Total Assts 48.7% 49.9% 53.0% 55.0% 57.2% 58.1% 59.1%

Total Assts 381,969

Equity & Liabilities

Shareholder's Equity 111,336 119,101 130,233 138,599 148,132 158,427 169,393
Minority Rights 10,043 12,197 14,647 18,287 23,187 28,437 34,037
Total Equity 121,378 131,299 144,880 156,886 171,320 186,865 203,430
% Total Equity & Liabiliti es 33.07% 34.37% 35.10% 36.28% 37.33% 38.66% 40.13%
L-Term Bank Loans 106,678 78,321 124,000 105,000 97,000 97,000 97,000
Provisions for Staff Retirement 955 1,198 1,318 1,480 1,622 2,188 2,305
Investment Grants 20,850 23,447 27,543 26,890 25,277 23,760 22,334
Other long term debts 6,125 7,737 7,585 7,435 7,289 7,146 7,005
Total L-Term Liabilities 134,609 110,703 160,445 140,806 131,188 130,094 128,645
Suppliers 38,316 41,812 47,443 53,466 62,089 68,312 73947
Banks 61,602 86,846 48,000 68,000 80,000 83,000 85,000
Taxes-duties 2,541 1,901 2,168 2,859 3,437 3,701 3,944
Other Payables 8,538 9,408 9,878 10,372 10,891 11,436 12,007
Total Current Liabilities 110,997 139,967 107,490 134,697 156,416 166,449 174,898
Total Liabilities 245,605 250,670 267,935 275,502 287,604 296,543 303,543

% Total Equity & Liabiliti es 66.93% 65.63% 64.90% 63.72% 62.67% 61.34% 59.87%

Total Equity & Liabilities 381,969

Source: Company Financials & VRS Rojections
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Historic & Projected Cash Flow

(in € ,000) 2006 2007 E 2008 E 2009 E 2010 E 2011 E
Profit after tax 10,228 13,009 17,151 20,619 22,208 23,665
Plus: Change of Depredation 14,555 15174 15,979 17,213 18,693 20,338
Gross Cash Flow 24,783 28,183 33,130 37,832 40,901 44,003
Changein:

(-) Trade Debtors 14,437 21,042 13,014 15,903 11,187 10,933
() Inventory -8,141 10,073 8,109 10,803 7,544 7,571
(-) Other Receavables 4,641 -180 418 -494 -169 -335
(+) Trade Creditors 3,496 5,632 6,023 8,623 6,223 5,635
(+) Liabiliti es for taxes -639 267 690 578 265 243
(+) Other Short - term li abiliti es 870 470 494 519 545 572
Change in Working Capital -7,211 -24,565 -14,335 -16,493 -11,530 -11,720

Operating Cash Flow

Changein:

() Intangible Assts 420
(-) Tangible Assets 16,578
(-) Other long - term receévables 434
(+) Other Long - term li abiliti es 4,452
(+) Cons. diff./ Minority Interests 2,155
Cash Flow from I nvestment -10,825

855
17,300
-149
4,063
2,450
-11,493

525
15975
-82
-639
3,640
-13418

600 750 750
18,400 24,250 24,250
-78 -74 -71
-1,618 -1,094 -1,450
4,900 5,250 5,600
-15,640 -20,769 -20,779

Net C.F. Before Financing Activities

Increase in Share Capital 0 0 0 0 0 0
Increase in Share Premium Accourt 0 4,000 0 0 0 0
Net Change in Reserves 2,087 0 0 0 0 0
Changein Long - Term Debt -28,357 45,679 -19,000 -8,000 0 0
Changein Short - Term Debt 25,245 -38,846 20,000 12,000 3,000 2,000
Dividends 1,827 2,377 3,585 4,086 4,412 4,699
Minority Interests on Profit 2,722 3,500 5,200 7,000 7,500 8,000
Net Cash Flow from Financing -5,575 4,955 -7,785 -7,086 -8,912 -10,699

0 0 0 0 0 0
Cash at Beginning 8,064 9,236 6,316 3,908 2,522 2,211
Changein Cash 1,173 -2,920 -2,408 -1,386 -311 805

Source: Company Data & VRS Rojections
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Dynamic Seaurities Rating System

Rating Ratings Breakdown Definition of Rating System

Outperformed 69.23% Expeded to Outperform the Index by more than 10%

Neutral 30.77% Expeded to perform relative to the Index by +/- 5%

Underperform 0% Expeded to Underperform the Index by more than 10%
Notes: 1/ Ratings refer to a 12-month period.

2/ Benchmark Index: ASE Genera Index.

3/ Stock Universe: 40 Companies.

4/ Current Stocks Covered: 13 Companies.

Ratings History

Company Date Rating Target Price
OPAP 10/01/2007 Neutral €29.86
F.H.L. KIRIAKIDIS 01/02/2007 Outperform €2.93
KRI KRI 28/03/2007 Outperform €4.47
NIREUS GROUP 18/05/2007 Outperform €5.91
AGRICULT URAL SPIROU 06/06/2007 Outperform €3.64
SPIDER 13/06/2007 Neutral €1.4
ATTICA BANK 27/07/2007 Neutral €4.80
KREKA 25/09/2007 Neutral €2.27
FORTHNET 28/09/2007 Outperform €14.19
PETROPOULOS 26/10/2007 Outperform €8.10
KALPINISSIMOS 03/12/2007 Outperform €3.34
DROMEAS 03/12/2007 Outperform €2.04
ALUMIL 17/01/2008 Outperform €7.03
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DISCLOSURE STATEMENT

This document has been prepared and issued by DYNAMIC SECURITIES SA which is regulated by the Hellenic Capital Market
Commission and is subject to the rules of conduct applicable to investment firms (EPEY's) as established undxr Greek regulatiors.
DYNAMIC SECURITIES SA isnot engaged in any agreement with the subjed companies for the preparation of this document.

Dynamic Seaurities SA has prepared the above reseach maerid and its contents are for information purposes only and shauld not be
congtrued as an dfer to sdl or a solicitation to buy any seaurities. The information contained in this report including any expresson o
opinion hes been taken from sources believed to be rigble but it cannot be guarantead and no warranty is given that such information is
acarae or complete andit shoud nat berdied upm as such and are Subject to change withaut further notice Dynamic Seaurities SA and/or
its assodiaed group companies or a person a persons connected with the mmpany may from time to time a¢ on their own acount in
transadions covered in its research reports. Dynamic Securities SA may do and may seek to do businesswith companies covered in its
reseach reports. Asaresult, investors sould ke avare that the firm might have a orflict of interest that could affed the impartidity of this
report. Investors shauld consider thisreport as only asingle fador in making their invesment dedsion. Securitiesmentioned in thisrepart are
subject to investment risks induding the loss of initid capitd invested. Dynamic Securities SA does not acegt any liability whatsoever for
any dired or consequentid lossarising from any use of this document or its contents. This report is addressed to professord investors only
and nopart of thisrepart may be reproduced or passed onin any manner without prior permisson

«  Atthedate of theissiance of thisrepart (mentioned in the first page of the report) DYNAMIC SECURITIES SA doesnat
had more than 5% of a class of common equity seaurities on any company mentioned in thisreport.

» At the date of the issuance of this report (mentioned in the first page of the repart) nore of the subjed companies
mentioned in this report owns more than 5% of DYNAMIC SECURITIES SA or any of its affiliated companies.
DYNAMIC SECURITIES SA doesnat act as amarket maker for the seaurities of the @mpany.

«  DYNAMIC SECURITIES SA has nat provided underwriting services to the mmpany covered in the report.

«  DYNAMIC SECURITIES SA may have received compensation from the @mpany for financia advisory services during
the past 12 months.

« DYNAMIC SECURITIES $A has nat received compensation from the @mpany for the preparation d the reseach
report.

Internal procedures: 8 The research department is Stuated in an area where only employees of the department have accessin arder
to ensure secured confidentidity. The data and records of the department are out of readh of the other departments. Chinese Walls are
st between the reseach department and dher departments © that DYNAMIC SECURITIES SA can abide by the provisons
regarding confidential information and market abuse.

Analys Certification

The andyst resporsible for the @ntent of this research report (in whade or in part), certifies that @) al the views about the mmpanies
and securities contained in this report accurately reflect the persond views of the respective aithor and b no part of owr
compensation was or will be diredly or indiredly rdated to the specific recommendations or view of this report. The aithor of this
report may have held ar hdd in the future shares of the mmpany covered in its research reports. The adyst or at least one of the
andysts mentioned in thisreport are Certified as“ Anadyst of Equities andthe Market” by the Hellenic Capitd Market Commission.

Analyst Stock Ratings
All of the dbove denate investment ratings (nat recmmendations) which refer to ou overall view of the company based na only on
valuaion bu on qulitative factors aswell.

Dynamic Securities SA Equity Sales& Trading Resear ch Department
Member of Athens Stock Exchange Konstantinos Feggos+30 210 3677747  Nichdas|. Georgiadis (VRS) +30 210 321957
Member of Derivatives Exchange Dimitrios Kanndos+30 210 3677715  Christophaos J Makrias (VRS) +30 210 321957
6-10Harilaou Trikoup Str. Katerina Tziafa+30 210 367743 Nikolaos Kollias +30 210 3677795
106 79 Athens, Greece OlgaMpoziou+30 210 3677725
Tel : +30 210 3677700 Barbara Abatzi +30 210 3677714 Ingtitutional Sales
Fax : +30 210 3677777 Mary Anthopouou+30 210 3677756
E-mail : info@dynamicsecgr Derivatives Sales& Trading Michalis Stathakis +30 210 367728
EliasMantoudotis+30 210 3677740
George Christou+30 210 36777 Investment Services

George Zoropouos +30 210 367746 Christos Retsas+30 210 3677704
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